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SUN revenue up 11% to LKR16.3bn; PAT of 1,047m for FY15 

FY15 Highlights 

 Consolidated revenue of LKR16.3bn, an increase of 11.1% YoY; 

 Normalized PAT at LKR1,108m, before LKR62m Goodwill write-off in Healthcare in 3Q 

 Reported PAT amounted to LKR1,047m, down 10.4% YoY, EPS of LKR3.62, down 19.0% YoY 

 Healthcare revenue grew 10.2% despite a stagnant pharma market  

 FMCG revenue up 20.4% YoY, strong brand loyalty drives profitability 

 Agri revenue grew at 9.6% YoY, amid weak market prices for all 3 crops and adverse weather 

conditions affecting Tea and Rubber 

 

4QFY15 Highlights 

 Consolidated revenue of LKR4.1bn, an increase of 3.1% YoY; 

 PAT amounted to LKR207m, down 47.3% YoY, due to poor Agri results  

 Healthcare growth strong even in challenging market conditions to post LKR1.6bn revenue 

 Strong growth in FMCG, revenue up 26.7% to LKR885m 

 Agri made a loss of LKR1m in 4Q, worst quarter for the Tea sector 

Colombo, May 25, 2015 – Sunshine Holdings PLC (CSE: SUN) reported PAT of LKR1,047m 

for the year ended 31 March 2015 (FY15), down 10.4% YoY, on the back of a consolidated top 

line of LKR16.3bn, up 11.1% YoY. Normalized PAT for FY15 amounted to LKR1,108m, down 

5.1% YoY from FY14. 

LKRm     Growth 4Q 4Q Growth 

FY15 FY14 % FY15 FY14 % 

Revenue 16,327 14,697 11.1 4,105 3,982 3.1 

EBIT 1,413 1,595 (11.4) 142 473 (70.0) 

EBIT Margin 8.7% 10.9%  3.5% 11.9%  

Profit for the period 1,047 1,168 (10.4) 207 392 (47.3) 

PAT Margin 6.4% 7.9%  5.0% 9.8%  

Normalized PAT* 1,108 1,168 (5.1) 207 392 (47.3) 

Profit Attributable to        

Equity owners 542 688 (21.1) 134 259 (48.2) 

EPS (LKR) 3.62 4.47 (19.0) 0.57 1.27 (55.0) 

*Excluding Goodwill written-off in the Healthcare business amounting to LKR62m 

All key segments contributed towards the top-line during FY15, despite volatile market 

environments for both Healthcare and Agri sectors. EBIT margin of 8.7% for FY15 contracted 

from 10.9% in FY14 on the back of margin contraction for Agri and Healthcare, despite improving 

margins in FMCG.  
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For FY15, PAT amounted to LKR1,047m down 10.4% YoY, and Profit to equity holders (PATMI) 

was down 21.1% YoY to LKR542m. PAT for both Agri and FMCG sectors has a lower impact on 

the group PATMI due to lower effective holding. Healthcare still remains the largest contributor 

to PATMI in FY15 with LKR228m, which represents 42.0% of total PATMI. Goodwill written off 

amounting to LKR62m also impacted PAT for FY15. Normalized group PAT amounted to 

LKR1,108m, down 5.1% against the same period last year. 

The higher decrease in PATMI compared to PAT comes from the Healthcare sector which saw 

PAT decreasing 35.8% YoY in FY15 

 

Net Asset Value per share increased to LKR39.23 as at end FY15, compared to LKR36.23 at the 

beginning of the year (FY14).  

Business segments 

Healthcare 

LKRm     Growth 4Q 4Q Growth 

FY15 FY14 % FY15 FY14 % 

Revenue 6,076 5,511 10.2 1,580 1,475 7.2 

EBIT 382 510 (25.1) 32 159 (79.9) 

EBIT Margin 6.3% 9.3%  2.0% 10.8%  

PAT 228 355 (35.8) 53 112 (52.7) 

PAT Margin 3.7% 6.4%  3.4% 7.6%  

Normalized PAT* 289 355 (18.4) 53 112 (52.7) 

*Excluding Goodwill written-off in the Healthcare business amounting to LKR62m 
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Healthcare revenue for FY15 grew 10.2% YoY and stood at LKR6.1bn. This represents 37.2% of 

Group turnover for the period. 4QFY15 was a tough period for the Healthcare business with 

EBIT contracting 79.9% YoY on the back of promotional costs related to the issue of samples to 

promote sales. 

The Pharma sub segment which made LKR4.1bn in revenues (67.3% of Healthcare revenue) grew 

9.7% YoY over FY14.  This was a commendable performance against flat market growth as per 

on IMS data. Growth in other sub sectors were; Surgical (+18.1% YoY), Retail (+14.9% YoY), 

Diagnostics (+9.7% YoY), Wellness (+3.5% YoY) respectively.  

PAT for Healthcare amounted to LKR228m in FY15, down 35.8% YoY. Normalized PAT 

amounted to LKR289m after adjusting for the one off Goodwill write-off. PAT margin contracted 

to 3.7% in FY15, against 6.4% in FY14, due to GP margin erosion and Goodwill write-off.  

FMCG 

LKRm     Growth 4Q 4Q Growth 

FY15 FY14 % FY15 FY14 % 

Revenue 2,990 2,482 20.4 885 698 26.7 

EBIT 446 349 27.5 156 76 104.4 

EBIT Margin 14.9% 14.1%  17.6% 10.9%  

PAT 397 311 27.8 143 85 68.5 

PAT Margin 13.3% 12.5%  16.1% 12.1%  

 

The FMCG sector reported revenues of LKR3.0bn in FY15, up 20.4% YoY, on the back of both 

volume and price growth. The sector accounts for 18.3% of group revenue for the period. The 

branded tea business within FMCG sold 3.1m kgs of branded tea, up 11.6% YoY, primarily driven 

by their largest brand ‘Watawala Tea’ – which is the number one selling Tea brand in Sri Lanka. 

PAT from the FMCG segment grew 27.8% YoY, to stand at LKR397m in FY15, with margin of 

13.3% in FY15, compared to 12.5% in the same period last year. The uptick in profitability is due 

to lower raw material cost, where the company capitalized on low Tea prices in the Colombo 

auction. 
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Agri business 

LKRm 
    Growth 4Q 4Q Growth 

FY15 FY14 % FY15 FY14 % 

Revenue 6,848 6,246 9.6 1,568 1,718 (8.7) 

EBIT 550 678 (19.0) (28) 246 n/a 

EBIT Margin 8.0% 10.9%  -1.8% 14.3%  

PAT 408 434 (6.1) (1) 123 n/a 

PAT Margin 6.0% 6.9%  -0.1% 7.2%  

 

The Agri sector with revenues of LKR6.8bn in FY15, up 9.6% YoY, contributed 41.9% of the total 

group revenue. The growth in top-line is below management expectations due to weak market 

conditions for both Tea and Palm Oil, but this was somewhat cushioned by higher volumes 

resulting from our good agri practices. Volumes for the Tea segment grew +3.9% YoY, despite 

challenges resulting from adverse weather and the curtailment of bought crop in 2HFY15. Palm 

Oil volumes (+8.9% YoY) continued to grow steadily during FY15. 

Description 
  

 Revenue (LKRm) 
Growth 

 Volumes (MT 

  
Growth 

  FY15 FY14 % FY15 FY14 % 

Palm oil 1,555 1,392 11.7 8,854 8,127 8.9 

Tea 4,717 4,165 13.3 10,311 9,926 3.9 

 

PAT for FY15 amounted to LKR408m, against LKR434m in the same period last year. The 

contraction in profits comes on the back of a poor year for Tea, which recorded a net loss of 

LKR428m for FY15. PAT for 4QFY15 was negative at LKR1m, compared to a profit of LKR123m 

in 4QFY14. The last 9 months have been very challenging for the Agri sector, specifically for Tea, 

which was adversely affected by inclement weather conditions resulting in lower volumes than 

anticipated, and a dip in selling price, on account of turmoil in key export markets for Ceylon 

Tea.   

Nevertheless, the Palm Oil segment which made LKR780m PAT for FY15, continued to be the 

largest contributor to WATA profits and managed to cover the losses in both Tea and Rubber. 

Net Selling Average (NSA) for Palm Oil saw a contraction in FY15, in-line with global prices 

affected by the drop in crude oil.  
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Other 

Packaging revenues amounted to LKR270m, down 7.9% YoY in FY15, against LKR293 in the same 

period last year. The current year has been challenging for the Packaging division with a lull in 

sales for both the Tea and Confectionery industry. PAT was negative for the Packaging business 

(LKR24m) due to low capacity utilization at the plant. 4QFY15 saw somewhat of a turnaround 

supported by export orders which resulted in a PAT of LKR2m. 

Revenue for the Renewable energy division amounted to LKR113m in FY15, up 16.3% YoY from 

LKR97m during last year. Higher rainfall during 2HFY15 contributed towards increase in 

profitability, and the mini-hydro plant, which is in its second year of operation, made PAT of 

LKR20m, up from LKR0.1m in the previous year. 

Outlook 

We expect FY16 to be a very challenging year for the group, given market trends in the branded 

healthcare space, Ceylon Tea prices, and estate wage hikes which is expected to increase in FY16. 

Our Healthcare segment will focus on aggressively growing our Wellness brands business, and to 

increase the retail footprint of Healthguard. We expects more traction from the new products 

which were introduced during FY15. We are mindful of the contraction in margins due to 

pressure from business partners and we continuously are in the lookout for new molecules in 

high growth therapeutic classes.   

In FMCG, we are bullish on our converter brand ‘Ran Tea’, priced to win over consumers who 

currently buy non-branded tea. Measures are also in place to expand distribution reach and 

improve availability of our products. If Tea prices continue to remain soft, we expect this to 

translate into better margins for the FMCG segment. We will also re-launch our bottled water 

brand ‘Zest’ and edible oil brand ’Oliate ’, which were affected by supply side issues during FY15. 

For the Agri sector, we expect our Palm Oil segment to continue its strong performance for 

FY16 on the back of increased volumes as more trees move into maturity. We expect local Crude 

Palm Oil (CPO) prices to be challenged during the next quarter, given the global dip in CPO 

prices. 

We are also mindful of the demand side issues in Tea associated with buying at the auctions 

slowing down due to issues in key Ceylon Tea markets within CIS and the Middle East.  

On the renewable energy front, we have commenced construction on 2 new projects for which 

PPA’s have been signed during FY15. 
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ABOUT SUNSHINE HOLDINGS 

Sunshine Holdings PLC is a diversified holding company contributing to ‘nation building’ by 

creating value in vital sectors of the Sri Lankan economy – including healthcare, agribusiness, fast 

moving consumer goods and renewable energy. Many of its business units are leaders in their 

respective sectors, have secured partnerships with multiple top global brands and have won 

prestigious awards at the national as well as the regional level. The leading brands of the group 

include Zesta, Healthguard, Watawala Tea, Pedia Plus and Diabeta Plus. Sunshine Holdings’ 
jointly-owned plantation company is Sri Lanka’s largest palm oil producer and has also been the 

country’s largest tea producer for several consecutive years. The company’s healthcare marketing 

unit is the second largest in its sector nationally. Its tea sector also consists of Sri Lanka’s best-

selling tea brand locally. The group, which provides employment to over 12,000, generates over 

US$ 120 million in revenue. Sunshine Holdings is consistently ranked among the LMD Top 50 

companies in Sri Lanka 

 

Contact: 

Hiran Samarasinghe 

Business Analyst, Sunshine Holdings PLC 

+94 11 4702455 

Hiran.Samarasinghe@sunshineholdings.lk 

 


