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Sri Lankan Hotel Sector - July 2015 

Saner valuations still don’t reflect the flat outlook 

Hotel Sector  

 

Sri Lankan tourism has been in the receiving end of accolades since the cessation of hostilities in 2009 and has clearly 

leapfrogged in earnings, occupancies and the profile of the inbound tourists. However, the almost panicky post-war 

buying spree made the sector irrelevant from an investment perspective. At its peak in 2010, the sector historical 

trading valuations were above 100x earnings. This binge failed to recognize the earnings potential, the capex bur-

dens and the long gestation periods inherent to the sector. Now that the valuations are at a saner level we are objec-

tively looking at the sector. We continue to believe the sector merits a further discount, with AHUN being the soli-

tary exception.  

 

The 2.5mn tourists by 2016 too ambitious given the infrastructure gap 

The government expects to attract 2.5mn tourists by 2016 however we feel the target would fall by around 400k. The 

gaming centered mix development projects would have raised the inbound numbers and more importantly, their 

spending profile.  SL’s new government blocked new planned casinos.  

 

A universally accepted grading system needed  

Amongst these lie the lack of a harmonized industry grading system that would attribute better service standards for 

the properties especially in the two to three star category, high end shopping malls to attract the affluent traveller, 

improved but yet congested road network, lack of  modernized train network, higher service standards and attracting 

and retaining skilled human resources.  

  

The industry’s fragmentation is thinning  the existing margins  

The number of smaller to midsized hotels is increasing around the country. This leads to a mini price war whereby the 

existing operators are pushed to lower their room rates at the cost of occupancies in order to maintain yields. Further, 

on the high end segment with several international brands entering the industry, we believe brand loyalty would affect 

occupancies of the local hotel operators in the future. However, overall service standards of the industry is set to im-

prove along with the new competition. 
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Top pick in our coverage : AHUN  

 
Aitken Spence Hotel Holdings PLC (AHUN) 

Why buy AHUN?  

 
Additional capacity coming into play 

Additional operational capacity coming from the new rooms in BBH and 

the Sands will add to the top line. We expect this to happen by 2QFY16  

and would push the SL sector contributions. 

 

Margin enhancements 

AHUN has pushed for leaner operations with SG&A expenses continuing 

to improve. 3QFY15, SG&A expenses shrank 5% and EBIT margins swelled 

to 33.5% from 28.8% YoY. 

 

The solitary buy call is only due to mispricing 

The AHUN trading prices dipped 1.3% YTD (did better compared to the 

4.2% dip of the ASPI) thus cementing the fundamental upside brought by 

additional capacity and margins . 

CMP (LKR) 78.00

TP on intrinsic value (LKR) 92.61

    Upside to CMP (LKR) 18.7%

FY 2016E EPS (LKR) 5.79

Forward PER (X) 13.47

EV per room (LKR'mn) 20.82                                                  

    Revenue FY 15 (LKR' mn) 12,954                                                

Revenue FY 16E (LKR'mn) 14,100                                                

Profit to Equity Holders  FY 15 (LKR' mn) 1,913                                                  

Profit to Equity Holders  FY 16E (LKR' mn) 1,947                                                  

NAV per share (LKR) 51.24

DPS (LKR) 1.50

Dividend Yield (%) 2.2%

Gearing (%) 26.2%

ROE  (%) 9.3%

ROA  (%) 5.8%

Source: Company data and BRS Equity Research 
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 Achieving 2.5mn tourists by 2016 is not a pragmatic goal 

Sri Lanka as a destination has much to offer ranging from its rich bio diversity to diverse cultures. Winning accolades in 

tourism portals such as Lonely Planet and Forbes amongst others gave the industry a much needed boost. As of De-

cember 2014 a total of 1.5mn tourists visited the island representing a five year CAGR of 27.8% from 447,889 visitors 

in 2009 indicating the growing number of arrivals into the country. For the five months ended May 2015 the arrivals 

figure has witnessed a 14.5% YoY growth keeping up the overall pace. The country over the past considerably lagged 

in promotional campaigns in the correct source markets. However, the authorities are now taking steps and working 

towards fostering and attracting more awareness to the island nation thereby contributing to the arrivals growth. 

 

 

Source: SLTDA  
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As of December 2014 a total of 1.5mn tourists 

visited the island representing a five year 

CAGR of 27.80%  



 7 

 
BRS Equity Research 

Industry Snapshot 

 

 

 

 

 

 

Source: SLTDA  

2010 2011 2012 2013 2014

Tourist arrivals (No.) 654,476                     855,975                     1,005,605                  1,274,593                  1,527,153                  

♦ Pleasure 516,538                     663,343                     748,436                     915,208                     1,037,644                  

♦ Business 83,270                       68,097                       90,040                       67,946                       29,381                       

♦ Other 54,668                       124,535                     167,129                     291,439                     460,128                     

Tourist guest nights ('000) 6,548                         8,559                         10,056                       10,961                       15,119                       

Room occupancy rates (%) 70.20% 77.10% 71.20% 71.70% 74.30%

Gross tourist receipts (LKR'mn) 65,018                       91,926                       132,427                     221,720                     317,479                     

Total employment (No.) 132,055                     138,685                     162,869                     270,150                     299,890                     

♦ Direct 55,023                       57,786                       67,862                       112,550                     129,790                     

♦ Indirect 77,032                       80,899                       95,007                       157,600                     170,100                     
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 Can we accommodate the target arrivals? 

For the country to reach 2.5mn visitors by 2016 the annual arrivals should increase by ~28% p.a. To accommodate this 

growing number of arrivals we first need to address the shortage in room supply. We believe the industry needs 

~25,000 more graded rooms to accommodate this target. The growth in supplementary accommodations such as 

guest houses and inns increased at a faster pace between 2011 to 2013 in contrast to graded accommodation units 

although the service standards may be questionable. 

 

Source: CBSL  

2010 2011 2012 2013 2014

Graded establishments

Number of units 253                     252                        269                        279                     310                  

Number of rooms 14,714                14,653                  15,510                  16,223                18,078            

Number of beds 28,978                28,844                  30,399                  32,284                35,976            

Supplementary establishments

Number of units 530                     551                        620                        688                     745                  

Number of rooms 5,895                  5,980                     6,577                     7,373                  7,959              

Number of beds 11,210                11,654                  13,113                  14,450                15,598            

Graded and Supplementary Rooms 

Source: CBSL  

Current and target arrivals 

1,527,153 

2,500,000 

Arrivals in 2014 GoSL target 2016E 

Growth of 28% p.a

Source: CBSL , BRS Equity Research 
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Casinos: The game changer that never was  

Under the previous regime three integrated resorts driven mainly by gaming/casinos was proposed to change Co-

lombo’s landscape and possibly help attract the government’s ambitious 2.5mn arrivals. The three projects were Wa-

terfront Properties by JKH, Crown Casino by James Packer and Queensbury by local high net worth investor Dhammika 

Perera. However, the present ruling government restricted renting out space for any new casino related purposes, 

taking into consideration the deterioration of cultural and social values and adverse social effects which trickle down 

from the casino industry. 

 

Thus, only local conglomerate John Keells Holdings is going ahead with the construction of the mixed development 

project minus the gaming facilities. The three potential projects would have made a substantial impact on the coun-

try’s present visitor profile attracting more affluent guests and change the industry as a whole promoting the country 

as a foremost tourist destination in the region.  

 

Following other Asian destinations such as Macau and Singapore the government legalized gaming zones in 2010 and 

as per external research the introduction of casinos has helped to grow the foreign tourist arrivals, specifically tourists 

from India and China. With high entry barriers to casino operations in India, the development of a gaming hub in the 

city of Colombo would have contributed to a higher growth in Indian arrivals given its geographical proximity to India 

and giving Sri Lanka a significant competitive edge.  

 

 

With high entry barriers to casino operations 

in India, the development of a gaming hub in 

the city of Colombo would have contributed 

to a higher growth in Indian arrivals  
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 Are retail and entertainment facilities sufficient? 

Colombo, the capital of Sri Lanka is a gateway to the country due to the presence of the international airport and the 

growing number of shopping options the city houses. Colombo has eight operational malls with a built-up area of 

~0.66 million square feet and an average vacancy rate of ~5% (source: Jones Lang LaSalle).  

 

Restoration projects undertaken by the Urban Development Authority (UDA) at heritage sites such as the independ-

ence square and Colombo racecourse has increased the retail, cinema and dining options in Colombo.  

 

However, despite the growth in retail options the city still lacks high-end shopping malls to entice the affluent traveller 

by providing them a holistic retail experience within one luxury shopping mall. Sri Lanka is currently promoting itself to 

the growing number of Chinese tourists and studies show that most Chinese tourists are shopping centric and tech 

savvy with a love for major brands. 

 

New high end shopping malls are set to enter the city’s landscape via development projects only by ~2018. The pro-

jects are undertaken mainly by companies in the likes of John Keells Holdings, Overseas Realty, Silver Needle Hospital-

ity Group and Shangri-La.  

 

 

 

Colombo has eight operational malls with a 

built-up area of ~0.66 million square feet and 

an average vacancy rate of ~5%  
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Need for a harmonized grading system 

Lack of a harmonized grading system affects the overall service standards of the industry. The industry needs a stan-

dardized grading system that spells out the minimum requirement of service standards to ensure safety and comfort 

of the establishments’ guests.   

 

The modern tourist however, rarely relies only on the star grading of an establishments. With online booking portals 

and customer feedback websites being attributed significant importance, a potential tourist would review most cus-

tomer reviews prior to booking their stay at a specific hotel. Adverse service reviews will hamper future occupancies. 

This illustrates the need for a harmonized grading system and minimum service requirements that should be strictly 

enforced on individual properties.  

 

With the growing trend of free independent travellers/back packers, the growth in the lower- end one and two star 

properties too have increased with questionable service standards. Additionally, the encouragement of ‘home-stays’ 

we believe fragment the industry further. Pricing of home-stays are at the owners discretion thus leading to higher 

prices without any consistency in service standards and safety.  

Accommodation Guide  

Source: SLTDA  

Five star

•Superior standard and an extensive range of first-

class guest services

Four star

•Exceptional standard with high-quality furnishings 

and comfort

Three 

star

•Well-appointed establishments with comfortable, 

clean rooms and quality furnishings

Less than 
three star

•A basic, well-maintained standard

Units based on star class 

Source: SLTDA  

5 Star 4 Star 3 Star 2 Star 1 Star

2009 2010 2011 2012 2013

Highest number of 

rooms contributed by  

one & two star 

properties
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SL tourism Infrastructure still has visible gaps  

To realize the full potential of the industry, Sri Lanka has to continue to invest in improving domestic transport and air 

connectivity. At present Sri Lanka’s road network is improving at a slow but steady pace with some of the key areas 

within the Colombo city and Kandy been the main points of road congestion. The proposed Colombo-Kandy express-

way is expected to ease a tourist’s travel time and connect the country’s hill capital with the commercial capital.  

 

The completion of the Katunayake expressway and the Southern expressway contributed immensely in reducing the 

travel time from the Bandaranaike International Airport (BIA)-the country’s main airport and to the beach resorts in 

the Southern coastal region.  

 

Sri Lanka’s first ever expressway from the capital of Colombo to Galle the E01 Southern Expressway was opened in 

November 2011 and spans ~95km, while the second stage of the Southern expressway extending to Matara was 

opened in 2014. The Colombo-Katunayake expressway (E03) connects the capital Colombo with the BIA. The E03 ex-

pressway covers ~26km.The newest expressway is the Outer-circular expressway from Kaduwela to Kottawa connect-

ing to the Southern Expressway. 

 

 

 

Expressway Network 

 

Source: RDA  

Source: RDA 

Name Route Length (km) Opened

Southren Expressway Kottawa- Matara 128 2011

Colombo-Katunayake 

Expressway
New Kelani Bridge- Katunayake 25.8 2013

Outer Circular Highway Kottawa - Kerawalapitya 29.2 2014

Colombo-Kandy 

Expressway
Kadawatha - Katugastota 98.9 Proposed - 2017
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Sri Lanka’s airports include BIA serving international flights and Ratmalana Airport which serves as a major domestic 

airport. At present the country’s national carrier Sri Lankan airlines flies to 95 destinations over 45 countries from its 

base at BIA. With the airline joining the ‘One World Alliance’ in April 2014 the airline is able to offer increased connec-

tions across a global network. We believe the expansion projects set to take place at the BIA will augur well for ex-

pected tourist inflow.  

 

 

 

The new regime elected on the 8
th

 of January 2015 has placed significant importance in improving the country’s inter-

national relations and as a result improve Sri Lanka’s image in the international scene. The government is concentrat-

ing on the rehabilitation process, better handling of human rights issues and re-connecting with the country’s Tamil 

Diaspora. The current government is renewing and mending the previously strained diplomatic ties with the Western 

world. It is also enhancing relationships and promoting equal importance to regional peers India and China. Despite Sri 

Lanka being in the midst of travel advisories especially for the European markets on and off from 2011-2014 the West-

ern European region has continuously been the largest source market for Sri Lanka. Thus, the European segment 

should not be neglected in the search for high arrivals numbers from the emerging markets. India has long been the 

single largest source market for the country while China is the fastest growing source market. 

 

Improving governance and the country image would help tourism inflows  

 

Sri Lankan airlines flies to 95 destinations 

over 45 countries from its base at BIA 

 

The Western European region has  

continuously been the largest source  

market for Sri Lanka 
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 Entry fees at tourist attraction sites could be a hindrance  

Along with regional countries such as Malaysia, Thailand and China, Sri Lanka too charges a two-tier price system 

whereby foreigners are charged a higher price. However, the difference between local and foreign ratio is much 

higher in Sri Lanka. For example a local would be charged ¬LKR 100 per adult to enter the national zoological gardens 

whereas a foreigner would be charged ¬LKR 2500 per adult. Tourists belonging to the SAARC region are given a con-

cessionary rate of LKR 700 per adult.  

 

All payments are made at point of entry and there are no facilities to pre-book these over the internet or to make pay-

ments via credit cards. This makes visiting many of the country’s national parks, archeological and cultural sites pricier 

than in other regional destinations.  

 

Entrance rates at the National Zoological Gardens 

 

Source: National zoological gardens  

Entrance rates at Sigiriya 

Source: sigiriyatourism.com 

LKR Sri Lankan Foreign Tourist SAARC Tourist

Rate per adult 100                    2,500                      700                              

Rate per Child 30                      1,250                      350                              

LKR Sri Lankan Foreign Tourist

Rate per adult 50 4,000                        

Tourists attraction Entry fee

Elephant Orphanage in Pinnawala USD 20

Temple of the Tooth Relic Kandy USD 10

National Museum Kandy USD 12

Royal Botanical Gardens Peradeniya USD 13

Ancient City of Sigiriya USD 30

Ancient City of Polonnaruwa USD 25

Ancient City of Anuradhaoura USD 25

Nalanda Gedige USD 5

Ritigala Buddhist monastery and mountain USD 5

Medirigiriya Vatadage USD 5

Sri Maha Bodhiya Anuradhapura USD 5

Isurumuniya Anuradhapura USD 5

Mihinthale Anurashapura USD 5

Avukana Buddha statue USD 5

Yala National Park USD 25

Udawalawa National Park USD 15

Minneriya National Park USD 15

Wasgamuwa National Park USD 15

Sinharaja Rain Forest Reserve USD 15

Bundala National Park USD 20

Dambulla cave temples USD 15

Hortain Plains USD 20

Source: leisuretours.biz 
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 Is Sri Lanka comparatively more expensive 

In comparison to other regional countries Sri Lanka is generally on the higher end of the spectrum. The shortage in 

supply also helps hoteliers to demand a higher price for accommodation. Higher energy costs, construction costs and 

higher import duties on food items compared to regional peers also contribute to the higher overall prices. Further, 

even for the domestic tourist segment travelling abroad to a regional country proves to bring in more ‘value-for-

money’ when taking into account intangible benefits such as the experience of air travel, different cultures etc..In ad-

dition, a seven day trip offered to tourists on three star accommodations would cost ~USD 400 more than the trips 

offered by countries such as Malaysia and Thailand.  

 

 

 

 

 

 

 

 

 

 

Note: Cost for a SL tourist travelling abroad on twin sharing basis. Cost per person is based on the booking date and is subject to change based on 

air fare at the time of booking. 

Travel Packages offered by SL, KUL and BKK  

 

Note: Bars indicate the cost for tourists  travelling into the respective 

countries for a seven day trip inclusive of  three star accommodation 

on twin sharing basis 

Source: SriLankan Holidays 

Source: SL Holidays, Golden Holidays and BRS research 

 

A seven day trip offered to tourists on three 

star accommodations would cost ~USD 400 

more than the trips offered by countries such 

as Malaysia and Thailand 

Destination

Cost/person 

with air fair (LKR) Accomodation Grade Duration

Bangkok 31,500                     3 star 2 nights 3 days

Kuala Lumpur 32,500                     3 star 2 nights 3 days

Jakarta 30,000                     3 star 2 nights 3 days

Maldives 80,000                     3 star 2 nights 3 days

Bangalore 31,000                     3 star 2 nights 3 days

Mumbai 36,500                     3 star 2 nights 3 days

Delhi 56,999                     3 star 2 nights 3 days

Dubai 42,000                     3 star 2 nights 3 days

Beijing 63,000                     4 star 3 nights 4 days

100 

300 

500 

700 

900 

1,100 

1,300 

1,500 

1,700 

BKK London Delhi Beijing KUL

USD
Arriving in SL

Arriving in Malaysia

Arriving in Bangkok
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Further, when average prices for four and five star hotels in the respective main cities (Colombo, Bangkok, Kuala Lum-

pur, Hanoi, Jakarta, Beijing and Manila) of seven Asian countries are compared, Sri Lanka aligns towards the high end 

of the sample. We see the lack of supply as a key factor in promoting higher prices. 

 

 

 

 

 

 

 

The void pertaining to the presence of international brands is gradually declining with several renowned operators 

such as Hyatt, Shangri-La and Sheraton amongst others entering the country with high end properties. The new luxury 

properties would increase the overall service standards of the industry. Their brand strength and efficiencies would 

enable them to attract inbound tourists away from the local operators. With the increase in supply in the city of Co-

lombo mainly, we believe there would be a downward price adjustment.  

 

Average price of Four Star Hotels for Two Nights  

Source: SLTDA  

Average price of Five Star Hotels for Two Nights 

Source: Booking.com and BRS Research  
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mainly, we believe there would be a downward 

price adjustment 
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Growing Number of Chinese Arrivals 

Chinese tourist arrivals 5 year CAGR 67% 
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Growing number of Chinese tourists could change the tourism space 

Sri Lanka’s total Chinese tourist arrivals witnessed a 136% YoY growth in 2014 recording a total of 128,166 arrivals. For 

the period January to May 2015 total Chinese tourists recorded a total of 79,098 arrivals with an 80.2% YoY growth. 

The authorities are targeting ~225k Chinese visitors this year and the SLTPB is taking steps in carrying out further web 

based campaigns to attract the growing number of Chinese travelers. Worldwide, the propensity to travel by Chinese 

tourists is driven mainly by the growing Chinese middle class, relaxed visa requirements and low cost carriers interna-

tionally. 

 

However, the Sri Lankan tourism industry needs to adapt and service the Chinese traveler’s preferences.  The industry 

needs to put forward guides able to converse in Mandarin to serve the growing Chinese arrivals. As per China Out-

bound Tourism Research Institute, trip scheduling and professionalism of tour guides are some of the most important 

factors influencing their travel experience. The most important factors in choosing a hotel are location, brand, sur-

roundings and people-oriented service. Hotels too will have to cater to the needs of Chinese guests. This includes Chi-

nese language welcome kits, in-room facilities such as Chinese adaptors and mandarin-speaking staff at the reception, 

amongst other services and facilities to make guests from China feel at home. Thus, the hotels need to provide special 

training to their staff to be able to serve the Chinese guest more effectively. 

 

 

Chinese Arrivals 
 

Source: SLTDA  
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As per the American Journal of Tourism Management, expenditures by Chinese travellers are increasing rapidly and in 

2012, Chinese travellers became the world’s biggest spenders. Hence, Sri Lanka needs to cater to the demands of the 

rising Chinese tourist segment and reap positive benefits to the country’s tourism earnings. 

 

A survey conducted by the Chinese Research Travel Monitor in 2012, identified the following important items as es-

sential in serving Chinese guests. 

 

 

International Tourism Expenditures (USD’ bn) 
 

Source: www.in2ition.com  

2010 2011 2012

China 54.9 72.6 102

Germany 78.1 85.9 83.8

United States 75.5 78.7 83.7

United Kingdom 50 51 52.3

Russia 26.6 32.5 42.8

France 39 44.1 38.1

Canada 29.6 33.3 35.2

Japan 27.9 27.2 28.1

Australia 22.2 26.7 27.6

Italy 27.1 28.7 26.2

Source: UNWTO 

 

Expenditures by Chinese travellers are  

increasing rapidly and in 2012, Chinese  

travellers became the world’s biggest spenders 

Food and Beverage

• Chinese restaurants, instant noodles, Chinese tea, Chinese food 

menus, Chinese breakfast   

Guest Services 

•On site shopping selling luxury goods, In house Mandarin speaking 
staff , On site translation services, Translated travel guides, 
Partnership with China UnionPay to process payments

Marketing 

•Translate welcome materials, Chinese language website

Media and Entertainment 

• Chinese newspapers and magazines, Chinese TV programmes



 20 

 
BRS Equity Research 

Indian tourist arrivals 5 year CAGR 24% 

Stable Indian Arrivals 
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 Indian arrivals 

Indian tourists have been the mainstream visitor segment for Sri Lanka. India continues to play a dominant role in the 

top ten source markets to Sri Lanka. However, the growth has fluctuated over the years. For 2014 the segment re-

corded the lowest YoY growth of 6% from a high of a 50% YoY growth in 2010. 

 

Nevertheless, Sri Lankan tourism continues to benefit from India’s close proximity, cultural similarities and large popu-

lation and Sri Lanka is at a much better position to compete for this large Indian market than other destinations in the 

regions of South Asia and South East Asia. 

 

Appropriately, SLTPB launched the ‘Ramayanaya Trail’ targeting the Indian market together with 26 companies in the 

private sector. Here 19 key sites across the country from Ramboda, Nuwara Eliya, Ella, Galle, Chilaw and Mannar will 

be showcased to be part of the Ramayanaya Trail. 

 

The new government is placing much emphasis in building strong diplomatic relations with India and is working to-

wards further improving its relations which would also benefit the tourism industry.  The commencement of the Air 

India direct flight from Delhi to Colombo would also contribute to the growth of Indian tourists to Sri Lanka. Further, 

new tourism circuit with Kerala tourism will aid Sri Lanka with joint promotional campaigns.  

  

Top Ten Source Markets by Arrivals 
 

Source: SLTDA  

Source: SLTDA  
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 Increasing trend in unclassified establishments 

The unclassified and supplementary room network contributes the highest proportion to the country’s room inven-

tory. The growing unclassified establishments have witnessed a four year CAGR of 69%. This represents 71% of the 

total industry units as per 2013 data. These unclassified establishments do not meet any criteria set out by the SLTDA 

and the establishments could either be high end or below par.  

 

 

 

 

 

 

 

With the increasing trend of back packers and budget travelers in search of low cost lodgings the popularity of the 

lower end establishments further grow. When the trend in Foreign Guest Night (FGN) is analysed one could see the 

rapid increase in FGN in the supplementary segment as opposed to FGN in the graded establishments. Hence, the 

graded properties too find themselves in the midst of a mini price war with local lower and mid tier properties in order 

to fill in their room capacities.  

 

Total industry accommodation units  

Source: SLTDA  

Foreign Guest Nights (FGN) 

Source: SLTDA 
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The unclassified and supplementary room network 

contributes the highest proportion to the country’s 

room inventory 
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 Tourism still is a low foreign exchange earner against its peer group 

The growing tourist arrivals have contributed to the country’s foreign exchange with the industry being one of the 

major sources of foreign exchange earners to Sri Lanka contributing 7.9% of the total foreign earnings in 2013. The 

industry was ranked as the fourth largest foreign exchange earner in 2013 after foreign remittances, textiles & gar-

ments and transportation as per SLTDA and CBSL data. 

 

Further, over the past three years loans and advances rolled out from the commercial banking sector to the tourism 

industry has witnessed a CAGR of 15.3%. However, also note that the sector is amongst the highest contributors to the 

banking sector non performing loans. 

 

 

 

 

 

Although foreign exchange earnings are improving, as per CBSL statistics Sri Lanka’s hotel and restaurant sub-sector 

still contributes only ~1% to the country’s GDP as of 2014. The contribution has witnessed an increasing trend peaking 

in 2014 with a contribution of 0.82% with the increase in tourist arrivals and spending. From 2005 to 2009 the GDP 

share ranged from 0.47% to 0.52%. 

Foreign exchange earnings by sector  

Source: SLTDA  

Tourism’s contribution to GDP 

Source: CBSL  
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Over the past three years loans and advances rolled 

out from the commercial banking sector to the  

tourism industry has witnessed a CAGR of 15.3% 
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 Employment in the Tourism Industry 

Direct employment in the tourism industry rises mainly from tourism related business such as hotels and other accom-

modation establishments, restaurants, travel agents & tour operators, airlines, agencies providing recreational facili-

ties and tourist shops. Businesses that sell goods and services to the tourism sector falls into the indirect category. 

Technical and supervisory grade employment contributes the largest portion of direct employment. 

 

As of 2014 the direct employment in tourism industry has witnessed a CAGR of ~31%. As per WTTC statistics travel & 

tourism contributed ~4.3% of total employment in 2014. This is above the Asia Pacific average of 3.7%. The contribu-

tion however, is expected to fall by 2.6% in 2015.  

 

 

 

The improvement of service standards comes mainly via skilled human resources. New hotels are being constructed 

around the island however; the number of trained hoteliers should also increase in line with this growth. The current 

output of trained workers will not be adequate to service the future tourist demand. Thus, staffing requirements re-

main a major constraint in the hospitality industry and the authorities’ needs to address the issue soon by promoting 

industry related education and servicing more hotel management schools.  

 

Direct Employment  

Source: SLTDA  

Contribution to Total Employment (%) 

Source: WTTC  
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Currently there are only six provincial hotel schools in the island run by the Sri Lanka Institute of Tourism & Hotel 

Management (SLITHM). These are based in Colombo, Pallakelle, Koggala, Anuradhapura, Bandarawela, and Ratnapura. 

 

Online websites frequently post traveller comments on service standards and adverse comments affect the outlook of 

the industry as a whole. Inadequate language and communication skills affect the ability to comprehend the visitors’ 

requirements and unprofessional and indifferent attitudes also contribute to negative comments on service stan-

dards.  

 

Although there is growth in the sector’s employment most youth still opt to work in overseas based foreign hotel 

chains due to the higher pay scales and the exchange rate benefits which results in. The risk of losing new trained staff 

and retaining existing staff can only be mitigated by offering better remuneration packages. At present established 

hotel operators such as Aitken Spence and John Keells Holdings have recognised the need for the continuous develop-

ment of its human resource. These companies invest substantially on learning and development, giving them a com-

petitive edge over smaller counterparts. However, we are of the view that the pay scales and fringe benefits for the 

industry would improve with the international chain operations commencing within the next two to three years. 

 

 

 

Inadequate language and communication 

skills affect the ability to comprehend the 

visitor’s requirements and unprofessional 

and indifferent attitudes also contribute to 

negative comments on service standards 

 

we are of the view that the pay scales and 

fringe benefits for the industry would 

improve with the international chain  

operations commencing within the next two 

to three years 
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 SWOT Analysis 

 

Source: BRS Research  

�Proximity to the Indian subcontinent

�Rich bio diversity

�Heritage, religious, wild life  and cultural sites

�Long coastline and tropical climate

�Ability to experience different climates within the 

same country-year round

�Appointment of a separate Minster for Tourism

�Improving infrastructure facilities

�Improving international relations

�Inadequate room supply

�Lack of coherent tourism promotion strategy

�Lack of skilled staff

�Lack of harmonised grading system

�Slower technolgical growth

�Congested transportaion systmem

�Inadequate Mandarin speaking tour guides to cater 

to Chinese arrivals

�Lack of entertainment options  

�Low service standards in certain graded 

establishments

�Entry of international brands into the country

�Proposed LKR 3.4bn budget for promotion campaign

�Increasing portion of Chinese travellers worldwide

�The main ariline joining the 'One World' alliance 

improving Sri Lanka's air connectivity

�Open skies policy could further strengthen number of 

arrivals

�MICE and Medical tourism

�High credit card based promotions for domestic  tourists

� Tax holidays and concessions for FDIs

�Growth and influence of social media, aiding customer 

loyalty

�Rapid increase of low standard tourist establishments

�Possible  change in ruling government affecting the 

political stability

�Skilled employees opting for overseas employment 

�Higher pay scales in overseas

�Increasing competition from regional countries

�Incidents violating tourists' safety tarnishing industry 

reputation

Strengths Weaknesses

Opportunities Threats
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Global Tourism Overview  
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Global Tourism  - Overview 

Tourism’s impact on a country’s social and economic development is significant. Tourism opens a country up for 

business opportunities, trade and capital investment; it creates jobs and builds entrepreneurialism. As per the 

World Travel and Tourism Council (WTTC), travel and tourism generated USD 6.7 trillion i.e. ~10% of the global 

GDP in 2014 and 277mn jobs worldwide. Notably, visitors from emerging countries now represent a 46% share of 

international arrivals, indicating the potential of these new markets. 

 

 

 

 

 

 

 

Nevertheless, challenges are inevitable. As per the WTTC, weakening and volatility of many currencies against the 

US Dollar is expected to slow down outbound spending in line with overall slower world trade in 2015. However, 

falling oil prices will bring improvements for net oil importers in 2015, easing upward pressure on living costs, 

increasing disposable household income and lowering air fare. Consequently, travel and tourism is expected to 

grow at a faster rate than last year. WTTC expects the direct contribution from travel and tourism to global GDP 

to rise by 3.7% in 2015 and by 3.9% p.a. from 2015-2025. 

 

World tourism market share 

Source: WTTC 

52%

23%

15%

5%
5%

Europe

Asia and the Pacific

Americas

Africa

Middle East

 

WTTC expects the direct contribution from travel 

and tourism to global GDP to rise by 3.7% in 2015 

and by 3.9% p.a. from 2015-2025 

 

As per the World Travel and Tourism Council (WTTC), 

travel and tourism generated USD 6.7 trillion i.e. ~10% 

of the global GDP in 2014  



 29 

 
BRS Equity Research 

Higher Global Hotel Prices Excluding Asia 

The average price paid for hotel rooms around the world rose by 3% YoY during 2014 according to the latest Hotel 

Price Index - HPI (source: Hotels.com). The overall global economic recovery coupled with the increase in consumer 

confidence and increased travel spending contributed to the increase in average price paid. After the financial col-

lapse in 2008/09 where prices plummeted, hotel prices have now witnessed five years of steady price increase. 

 

The Caribbean region achieved a new record, rising to 137, the highest yearly regional Index figure ever reached. The 

increase was fuelled by a stronger US Dollar as the Caribbean remained a firm favourite for US travellers. Secondly, 

Europe and the Middle East showed its fastest rate of growth for seven years, as many countries reported record 

visitor numbers for the year. 

 

For the Asian region the index decreased 2% YoY. Over the years the HPI has indicated that Asia has long offered the 

best value destinations in the world and continues to do so. The highest price decline was witnessed by countries 

such as Vietnam, Thailand, Malaysia and Indonesia. In contrast, prices paid for hotel accommodation in cities like 

Hanoi and Bangkok were amongst the best-value cities in the world for a night in a hotel. Political tension in some 

Asian countries also contributed to the price decline as travellers rethought their holiday plans avoiding countries 

with uncertainty. Hoteliers in Bangkok as an example offered high discounts for their rooms during the year thus, 

hotel prices dipped 9% YoY in 2014.  

 

Average % price increase in actual prices paid  in 2014 

Source: hotels.com 

 

 

After the financial collapse in 2008/09 where 

prices plummeted, hotel prices have now  

witnessed five years of steady price increase 

Region % Change Index

Asia -2% 104

North America 5% 116

Caribbean 4% 137

Europe & Middle East 4% 108

Latin America 2% 131

Pacific 0% 123

Global 3% 113
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Direct Contribution of Travel & Tourism to GDP 

 As per WTTC, the direct contribution to Travel and Tourism to GDP was 2.9% of GDP in 2013, and is forecasted to 

rise by an annualized 4.2% p.a. from 2014 to 2024, to USD 3,379bn (3.1% of total GDP) by 2024.  

 

 

 

 

 

 

 

The direct contribution of Travel & Tourism to GDP reflects the ‘internal’ spending on Travel & Tourism (total 

spending within a particular country on Travel & Tourism by residents and non-residents for business and leisure 

purposes) as well as government 'individual' spending on Travel & Tourism services directly linked to visitors, such 

as cultural (e.g. museums) or recreational (e.g. national parks). 

 

Sri Lanka’s total contribution of travel & tourism to GDP lies at 11.1% in comparison to likes of Bangladesh, Indo-

nesia and Vietnam with contributions of 4.1%, 9.3% and 9.3% respectively. Maldives with a tourism based econ-

omy contributes 78.1%. 

 

Source: CBSL 
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As per WTTC, the direct contribution to Travel 

and Tourism to GDP was 2.9% of GDP in 2013, 

and is forecasted to rise by an annualized 4.2% 

p.a. from 2014 - 2024 

Sri Lanka’s total contribution of travel & tourism to GDP lies 

at 11.1% in comparison to likes of Bangladesh, Indonesia and 

Vietnam with contributions of 4.1%, 9.3% and 9.3%  

respectively 
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Tourism Earnings 

Tourism earnings for 2014 surpassed the USD 2bn mark in 2014 (+41.7% YoY) continuing its healthy growth trend.  

The growth in tourist arrivals and the longer duration of stay contributed to the earnings growth during the year. 

As per the CBSL average duration of stay per tourist increased to 9.9 days in 2014 in comparison to 8.6 days wit-

nessed in 2013. 

 

In comparison to other regional arrivals statistics Sri Lanka’s tourist arrivals recorded a significant growth of 20% 

during 2014 placing it above the likes of Maldives, Malaysia and Thailand. 

 

 

 

 

 

 

 

 
Source: CBSL 

Earnings From Tourism 

Regional Tourist Arrivals 

Sector contribution to GDP 

Source: SLTDA 

Millions 2012 2013 2014

Sri Lanka 1.005 1.27 1.53

YoY growth 17% 26% 20%

Maldives 0.96                  1.13 1.20

YoY growth 3% 17% 7%

Cambodia 3.58 4.21 4.50

YoY growth 24% 17% 7%

Philippines 4.27 4.68 4.83

YoY growth 9% 10% 3%

Vietnam 6.85 7.57 7.87

YoY growth 14% 11% 4%

Indonesia 8.04 8.80 9.44

YoY growth 5% 9% 7%

Thailand 22.35 26.55 24.78

YoY growth 17% 19% -7%

Malaysia 25.03 25.72 27.44

YoY growth 1% 3% 7%

Source: SLTDA, ASEAN Tourism Stats and Ministry Websites 
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Tourism Investments 

As per the CBSL, investment proposals for 68 new hotel projects were submitted in 2014 and 40 projects were 

granted approval. The 40 hotel projects represented USD 423mn in value. In addition, 20 new hotel projects have 

commenced operations during 2014 adding another 1,112 rooms to the country’s room inventory. 

As per media statements, the government is in the process of identifying new tourism zones in addition to calling 

tenders for Kalpitiya and Kuchchaveli areas. As per SLTDA officials, new lands are set to be identified in locations 

such as Nuwara Eliya, North Central and Mannar. WTTC expects Sri Lanka’s Travel & Tourism related investment 

would rise by 8.3% in 2015 and over the next ten years WTTC expects it to rise by 5.5% p.a. to LKR 213.4bn in 

2025. 

 

 

Source: Sunday Times 

 

As per the CBSL investment proposals for 68 

new hotel projects were submitted in 2014 and 

40 projects were granted approval 

 

WTTC expects Sri Lanka’s Travel & Tourism  

related investment would rise by 8.3% in 2015 

and over the next ten years WTTC expects it to 

rise by 5.5% p.a 
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Upcoming projects 

 

Source: Jones Lang LaSalle  

Developer Brand Location Status Expected opening Rooms

Aitken Spence RIU Ahungalle Planning 2016 500

Browns Investments PLC Unconfirmed Kosgoda Under construction 2015 172

Colombo City Centre Nexxt Colombo Proposed 2018 200

Damro Marino Sands Colombo Under construction 2017 270

East West Corporation Marriott Weligama Under construction 2015 200

Fairway Group Unconfirmed Colombo Under construction 2015 196

Hemas Holdings/Minor Hotel Group Anantara Tangalle Under construction 2015 154

Hemas Holdings/Minor Hotel Group Anantara Kalutara Early Development 2015 141

Indo Lanka Hotels Crowne Plaza Colombo Proposed 2019 225

Jetwing Jetwing Colombo Under construction 2016 70

John Keells Holdings Water Front Properties Colombo Under construction 2018 800

Lanka Hotels & Residencies Sheraton Colombo Under construction 2015 306

Shangri-la Shangri-la Colombo Under construction 2017 550

Shangri-la Hotels Shangri-la Hambantota Under construction 2015 375

Sino Lanka Hotels Grand Hyatt Colombo Under construction 2015 475

Sino Lanka Hotels Holdings Ozo Galle Under construction 2016 148

Softlogic Movenpick Colombo Under construction 2015 180

Welcome Hotels Lanka Welcome Hotel Colombo Proposed 2018 300
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Industry Growth Drivers 
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 Growth Drivers 

1. High single digit post war economic growth 

Sri Lankan economic conditions have seen an overall improvement over the past couple of years and the country re-

corded a real GDP growth of 7.5% in 2014. Despite some volatility, economic growth of the country has been steady in 

comparison to its peers. The IMF expects Sri Lanka to achieve a real GDP growth of 6.5% in 2015 fairing reasonably 

well amongst its regional peers. We believe the drop in oil prices and the benefits offered to both the public and pri-

vate sectors would lead to an increase in savings and increase consumption by a higher proportion.  

 

 

 

 

 

The domestic demand have been the saving grace for the hotel industry during the conflict period and their impor-

tance is still very much visible during the off peak season. Local guest nights contributed on average 22% to the indus-

try’s total guest nights over the last four years (2010-2013). The segment provides a certain level of resilience for the 

industry when the quarterly foreign guests fall short. In addition the local guest segment plays a pivotal role support-

ing F&B revenue specifically for the City hotels. Credit card promotions rolled out in collaboration with individual 

banks and hotels continuously keeps enticing the local guest segment. Hence, improvement in overall disposable in-

comes and economic conditions will help to sustain the local demand.  

Real GDP- Regional  

Source: IMF  
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Domestic demand has been the saving grace for the hotel industry 

during the conflict period and its importance is still very much  

visible during the off-peak season 
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2. Arrivals 

The number of arrivals into the island nation has witnessed an impressive growth since 2009. Increased arrivals, be it 

for leisure, business or visiting friends and family creates awareness of the country. The resultant expectation is in-

creased occupancies for hotels. The government is chasing an ambitious target of 2.5mn tourists by 2016, but the real-

istic figures are still low.  

 

3. Small island with diverse Attractions 

Sri Lanka is traditionally identified as a year round beach destination. However, the country has so much more to offer 

in terms of scenic beauty, safari, heritage, cultural, religious and health/wellness based tourism. Authorities are now 

also promoting volunteer and research tourism as well. The slogan ‘An Island of thousand Treasures’ incorporated in 

the promotional campaigns and road shows strive to build on the country’s diverse interests. 

 

 

4. Industry promotion - on state and private sector initiative  

In line with the 2.5mn arrivals target comes the need for adequate and efficient promotional campaigns. To keep up 

the growing number of tourist arrivals the industry needs to have an effective industry promotion strategy in place. 

Over the past years many industry sources complained and lamented over the serious lack of promotion driven by the 

state. However, the Sri Lanka Tourism Promotion Bureau (SLTPB) is now taking effective steps working alongside the 

private sector in promoting the island, mainly concentrating on a ‘Sales Push’ marketing strategy. The broad ‘Strategic 

Marketing Plan-2015’ for the destination has been a much welcomed initiative by the private sector. 

  

The slogan ‘An Island of thousand  

Treasures’ incorporated in the promotional 

campaigns and road shows strive to build 

on the country’s diverse interests 

 

Over the past years many industry sources 

complained and lamented over the serious 

lack of promotion driven by the state 
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5. Occupancies rising across regions  

Historically occupancy rates during the months of January to March and October to December fetch the highest occu-

pancies for the industry with the occupancies for the coastal properties reaching ~80% in the January-March quarter. 

Occupancies however, are dependent on the economic conditions of the respective tourist source markets, with any 

adverse economic conditions tumbling down to lower occupancies. Over the past four years Sri Lanka has witnessed 

an average occupancy of 74% with the City of Colombo recording the highest average occupancy of 78%. From the 

coastal region the South Coast recorded the highest average occupancy of 74%.  

 

 

 

Source: SLTDA  

2009 2010 2011 2012 2013

Colombo City 58% 78% 84% 76% 75%

Greater Colombo 53% 75% 80% 75% 70%

South Coast 50% 72% 78% 74% 70%

East Coast 38% 70% 76% 68% 70%

High Country 42% 64% 73% 68% 73%

Ancient Cities 44% 63% 72% 67% 74%

Northern Region 70%

Average for All Regions 47% 70% 77% 71% 72%

 Occupancy by Region 

 

Historically occupancy rates during the 

months January to March and October to 

December fetch the highest occupancies 

for the industry with the occupancies for 

the coastal properties reaching ~80% in 

the January-March quarter 
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MICE Tourism will be the stabilizing factor  

Source: http://lmd.lk/mice-tourism/ 
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 MICE Tourism will be the stabilizing factor  

MICE tourism is one of the most lucrative segments of the tourism industry. In any selected destination where there is 

a large movement in tourist arrivals the country’s MICE segment also follows suit; given that the industry provides the 

necessary impetus to drive the segment’s growth. As a result, this niche segment contributes to a healthy proportion 

of foreign income. 

 

As of 2013 statistics, out of the total arrivals ~2.3% tourists arrived for the purpose of conventions, conferences and 

meetings while ~5.3% arrived for private and official business purposes. For the former segments U.K and India gener-

ated the highest number of tourists. The latter segment contributed a total of 67,946 arrivals in 2013. However, based 

on 2014 gross arrivals figures the business segment showed a decline of 57% YoY to 29,381 arrivals. With the country’s 

close proximity to India, Sri Lanka has potential to upgrade this lucrative segment. In line with the new conference 

facilities coming up and already built (Nelum Pokuna) in  the city of Colombo and in the resort regions, we believe ca-

pacity constraints will be addressed. 

 

Countries such as Malaysia, Singapore, Taiwan and Hong Kong consider the MICE segment as a separate industry with 

tourism attached to it. Thus, Sri Lanka needs to catch up with regional counterparts who have already prioritised MICE 

tourism as an essential component in their development plan.   

 

  

The slogan ‘An Island of thousand  

Treasures’ incorporated in the promotional 

campaigns and road-shows strive to build 

on the country’s diverse interests 

 

Countries such as Malaysia, Singapore, Tai-

wan and Hong Kong consider the MICE 

segment as a separate industry with  

tourism attached to it 
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Sri Lanka Association of Inbound Tour Operators (SLAITO) recommends the promotion of the MICE segment during 

the low arrival months of the year (such as April, May, June, September and October) which will be vital to improve 

the segment.  

 

 

Source: MICE Tourism By Joe Livera  

 

MICE travellers spend 4-5 times more than 

the average holidaymaker 

Spending 
capacity of 

visitors

•Generally MICE travellers are higher spenders

•~4-5 times more than the average holidaymaker

Repeat 
visits

•Repeat visits with family or friends

Additional 
employment

•Demand for different services under MICE events are higher than for normal tourism business

Up front 
payment

•In MICE events accomodation has to be selected and paid for in advance

Builds on 
image

•MICE events generally make delegates unofficial ambassords for the country provided that the services have been 
excellent

Trade & 
Investments

•Leads to trade and investment opprtunities
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Medical Tourism - the new kid on the block  

Global medical tour-

ism market size is USD 

38.5-55 billion, based on  

approximately eleven 

million cross-border  

patients worldwide 

spending an average of 

USD 3,500-5,000 per 

visit, including all  

medically-related costs, 

cross-border and local 

transport, inpatient stay 

and accommodations.   

 

 

 

 

As per the  

International Medical 

Travel Journal ~15% of 

patients in  

Sri Lanka are foreign 

patients .  
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 Medical Tourism—the new kid on the block  

Medical tourism is the travel of people to another country for the purpose of obtaining medical treatment. Many peo-

ple who travel for medical care do so because of cost effective treatment options or the unavailability of the proce-

dures at home. Sri Lanka’s healthcare segment has undergone much change over the recent years and offers some of 

the best medical treatment in the region. The healthcare sector in the country is dominated by the Government sector 

and the private sector is made up of ~206 hospitals providing over 5,000 beds. Sri Lanka currently has 3.6 beds per 

1,000 people and compares favourably against the WHO benchmark of 2.1 beds per 1,000 people.  

 

Medical tourism is at the centre of tourism, healthcare and inbound travel sectors. Thus, public private partnerships 

are imperative to strengthen this prospective segment. And for the medical tourism to be successful, the medical es-

tablishments should offer treatment which is competitive enough for a foreign patient to travel to the country. As per 

the International Medical Travel Journal ~15% of patients in Sri Lanka are foreign patients such as from the Maldives. 

 

The Export Development Board (EDB) made the first national initiative to rally healthcare providers and other stake-

holders and formulate a common voice. EDB expects to build a 2015-20 National Master Plan Initiative on Medical 

Tourism. This would map out such factors like availability of hospital facilities, accreditation, specialisations, centre of 

excellence areas, post-surgery and wellness packages, medical tourism packages and tie-ups with global medical travel 

agents. 

 

 

EDB expects to build a 2015-20 National 

Master Plan Initiative on Medical Tourism 
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Company Profiles  
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John Keells Hotels PLC (KHL)  CMP : LKR 16.80     BUY 

John Keells Hotels PLC (KHL); a subsidiary of John Keells Holdings PLC (JKH) is one of the bigger players in the Sri 

Lankan resort industry. The company holds a total of eight resorts in Sri Lanka and three resorts in Maldives with a 

cumulative room inventory of ~1,000 and 340 in Sri Lanka and Maldives respectively. KHL operates its properties 

under the brand names Cinnamon and Chaaya. We forecast the top line to grow with a two year CAGR of 11% and 

have a 10.5% upside to CMP with a TP of LKR 18.50. In the last quarter however earnings lagged our forecasts 

given the volatility in Russia and Ukraine affecting both SL and Maldivian (MD) segments driving down KHL’s recur-

ring EPS by 8.4% YoY to LKR 0.29 (BRS forecast- LKR 0.37) in Q3 FY 15. Recurring PATMI stood at LKR 419mn (-8.4% 

YoY) for the quarter. EBIT margin dipped to 18.6% during the quarter (Q3 FY 14- 21.3%). Effective cost manage-

ment however buffered the decline. We recommend BUY.  

Trade Summary 

Price Chart 

Top Five Shareholders as at 31 March 2015 

Source: Company data and BRS Equity Research 

Financial Summary 
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LKR

Name of shareholder No. of shares %

 John Keells Holdings PLC 1,169,598,478  80.32%

 Employees Provident Fund 78,474,454  5.39%

Sri Lanka Insurance CorporaRon Ltd. - Life Fund71,622,800 4.92%

 MercanRle Investments PLC 13,000,000  0.89%

 Mr. D. J. M. Blackler 7,114,760  0.49%

Market cap (LKR mn) 18,201.8

Market cap (USD mn) 134.2

Outstanding equity shares (mn) 1,456                                                 

Public Holding (%) -Mar'15 19.6%

52-week High/Low (LKR) 19.20/14.00

YTD ASPI return (%) -4.2%

YTD Stock return (%) -2.9%

All figures in LKR'mn 2012 2013 2014 2015 2016E 2017E

Revenue 7,388                9,342                10,966             11,383           13,491           14,074           

Revenue growth (%) 29.8% 26.4% 17.4% 3.8% 18.5% 4.3%

Gross profit margin (%) 68.7% 68.3% 67.3% 67.0% 67.1% 67.1%

EBIT recurring 1,629                1,853                2,273                2,343              2,747              2,855              

EBIT margin (%) 22.1% 19.8% 20.7% 20.6% 20.4% 20.3%

Profit attributable to equity holders 1,121                1,188                1,566                1,857              2,100              2,378              

BRS EPS As Adjusted (LKR) 0.77                   0.82                   1.08                   1.28                 1.44                 1.63                 

BRS EPS growth (%) 113.9% 6.0% 31.8% 18.6% 13.1% 13.2%

NAV per share (LKR) 9.46                   11.19                12.43                13.96              15.40              17.04              

DPS (LKR) 0.30                   -                      -                      0.25                 -                    -                    

P/E (x) 16.4 x 16.3 x 13.6 x 11.2 x 11.7 x 10.3 x

P/BV (x) 1.3 x 1.2 x 1.2 x 1.0 x 1.1 x 1.0 x

ROE % 8.8% 7.9% 9.1% 9.6% 9.8% 10.0%
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Aitken Spence Hotel Holdings PLC (AHUN)   CMP : LKR 78.00 BUY 

AHUN is a subsidiary of Aitken Spence PLC. The company operates and manages a total of 25 properties in Sri 

Lanka, Maldives, Oman and India. AHUN operates four properties in Sri Lanka under the brand ‘Heritance’ and six 

properties in the Maldives under the brand ‘Adaaran’. The company holds ~780 rooms in Sri Lanka and ~575 rooms 

in Maldives. AHUN recently entered into an agreement with RIU resorts (a Spanish Hotel chain) to construct a 500 

rooms resort in Ahungalla expected to be completed in 2017E. With an increase in room capacity coming into play 

through Browns Beach and the Sands Hotels, we have an upside of 19% for AHUN with a TP of LKR 92.61. We rec-

ommend BUY.  In addition AHUN has set to construct two resorts in Aarah and Raafushi islands in the Maldives 

and the projects are expected to conclude in two to three years. We have not factored these projects in our fore-

casts.   

 

Trade Summary 

Price Chart 

Top Five Shareholders as at 31 March 2015 

Source: Company data and BRS Equity Research 

Financial Summary 

40 

45 

50 

55 

60 

65 

70 

75 

80 

85 

90 

Jun-13 Oct-13 Feb-14 Jun-14 Oct-14 Feb-15 Jun-15

LKR

Name of shareholder No. of shares %

Aitken Spence PLC - A/C No. 1 239,472,667 71.21%

Employees Provident Fund 30,504,008 9.07%

Sri Lanka Insurance Corporation Ltd - Life Fund5,518,727 1.64%

Ace Cargo (Pvt) Ltd 4,423,601 1.32%

Aitken Spence Hotel Managements (Pvt) Ltd3,530,639 1.05%

Market cap (LKR mn) 26,768.7

Market cap (USD mn) 197.3

Outstanding equity shares (mn) 336                                                      

Public Holding (%) -Mar'15 25.4%

52-week High/Low (LKR) 87.00/66.00

YTD ASPI return (%) -4.2%

YTD Stock return (%) -1.3%

All figures in LKR'mn 2012 2013 2014 2015 2016E 2017E

Revenue 9,193                11,567             12,532             12,954           14,100           14,744           

Revenue growth (%) 19.3% 25.8% 8.3% 3.4% 8.8% 4.6%

Gross profit margin (%) 77.1% 78.6% 79.2% 78.8% 77.9% 77.7%

EBIT recurring 2,407                3,147                3,966                3,551              3,454              3,547              

EBIT margin (%) 26.2% 27.2% 31.6% 27.4% 24.5% 24.1%

Profit attributable to equity holders 1,368                1,766                2,325                1,913              1,947              1,730              

BRS EPS As Adjusted (LKR) 4.07                   5.25                   6.91                   5.69                 5.79                 5.15                 

BRS EPS growth (%) 14.9% 29.1% 31.7% -17.7% 1.8% -11.1%

NAV per share (LKR) 33.21                38.44                45.73                51.24              53.26              57.40              

DPS (LKR) 0.50                   0.70                   1.00                   1.50                 1.00                 1.00                 

Dividend yield (%) 0.7% 0.9% 1.4% 2.2% 1.3% 1.3%

P/E (x) 17.2 x 14.1 x 10.1 x 11.8 x 13.1 x 14.8 x

P/BV (x) 2.1 x 1.9 x 1.5 x 1.3 x 1.4 x 1.3 x

ROE % 10.2% 11.2% 13.3% 9.3% 8.7% 7.2%
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Asian Hotels & Properties PLC (AHPL)   CMP : LKR 65.00     SELL 

AHPL owns and manages Cinnamon Grand and Cinnamon Lakeside- accounting for ~850 five star rooms in Co-

lombo. Under the property segment, AHPL gains rental income from its shopping mall Crescat Boulevard (CB). The 

company successfully completed two apartment complexes- Crescat Residencies and Emperor Residencies which is 

sold out. Thus, rental income from CB remains the main income generator for the property segment.    

 

We expect the two year top line forward CAGR to grow rather tamely at 4.4%. In Q4 FY 15 AHPL recorded a net 

revenue of LKR 2.0bn. With approx. 95% of the top line coming from the Hotels sector going forward, there would 

not be a need to discount for lumpy earnings as we have previously done. Still we believe AHPL is fairly valued and 

has an downside to CMP of 1.3% with a TP of LKR 64.14. We recommend SELL.  
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 John Keel ls Holdings PLC 347,824,192 78.56%

Employees Provident Fund 43,552,236 9.84%

Sri Lanka Insurance Corporation Ltd-Life Fund 10,055,900 2.27%

Bank of Ceylon A/C Ceybank Unit Trust 9,537,403 2.15%

Dr. S. Yaddehige 3,415,200 0.77%

Market cap (LKR mn) 29,444.5

Market cap (USD mn) 217.0

Outstanding equity shares (mn) 443                                                      

Public Holding (%) -Mar'15 21.4%

52-week High/Low (LKR) 74.00/60.20

YTD ASPI return (%) -4.2%

YTD Stock return (%) -13.3%

All figures in LKR'mn 2012 2013 2014 2015 2016E 2017E

Revenue 8,855                7,891                8,256                8,080              8,349              8,667              

Revenue growth (%) 18.7% -10.9% 4.6% -2.1% 3.3% 3.8%

Gross profit margin (%) 49.4% 61.1% 60.9% 58.5% 60.5% 60.6%

EBIT recurring 2,272                2,507                2,488                2,120              2,447              2,552              

EBIT margin (%) 25.7% 31.8% 30.1% 26.2% 29.3% 29.4%

Profit attributable to equity holders 2,148                2,494                2,410                1,755              2,234              2,320              

BRS EPS As Adjusted (LKR) 4.85                   5.63                   5.44                   3.96                 5.05                 5.24                 

BRS EPS growth (%) 21.0% 16.1% -3.4% -27.2% 27.3% 3.8%

NAV per share (LKR) 33.83                49.00                50.45                54.29              55.33              56.57              

DPS (LKR) 1.00                   4.00                   4.00                   4.00                 4.00                 4.00                 

Dividend yield (%) 1.3% 5.7% 6.8% 6.3% 6.1% 6.1%

P/E (x) 16.1 x 12.4 x 10.8 x 15.9 x 13.1 x 12.6 x

P/BV (x) 2.3 x 1.4 x 1.2 x 1.2 x 1.2 x 1.2 x

ROE % 12.5% 11.6% 9.5% 6.6% 8.0% 8.1%
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Amaya Leisure PLC (CONN)  CMP : LKR 75.00     HOLD 

Amaya Leisure PLC which falls under the purview of Hayleys PLC has an aggregate room portfolio of 372 rooms. 

Seven properties falls under the group’s purview. With the acquisition of Amaya Beach in Passikudah in 2014 the 

company made its entry to the East Coast of the country. 

 

For FY 2015 CONN recorded revenue of LKR 1.4bn (+20.3% YoY). The company witnessed an overall occupancy of 

61% during FY 2015. The acquisition of Amaya Beach however, has hindered profit growth for the group with the 

group recording an EPS of LKR 4.74 in FY 2015 declining 39.4% YoY. Going forward we expect CONN to record a 

two year forward revenue CAGR of 13.28% aided by the stable performance of its flagship brands Amaya Hills and 

Amaya Lake and a turnaround in Amaya Beach. We have arrived at a TP of LKR 79.39 with an upside of 5.8% to 

CMP. We recommend HOLD. 
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Hayleys PLC 19,366,234 40.32%

Dean Foster (Pvt) Ltd. 10,252,300 21.34%

Employees Provident Fund 4,620,739 9.62%

Mr. L.T Samarawickrama 3,973,477 9.28%

Mr. W. A. D. C.J. Wickramasinghe 1,431,293 2.98%

Market cap (LKR mn) 3,578.6

Market cap (USD mn) 26.4

Outstanding equity shares (mn) 48.0                                                    

Public Holding (%) -Mar'15 20.5%

52-week High/Low (LKR) 91.90/70.00

YTD ASPI return (%) -4.2%

YTD Stock return (%) -10.7%

All figures in LKR'mn 2012 2013 2014 2015 2016E 2017E

Revenue 868                    1,054                1,160                1,396              1,667              1,790              

Revenue growth (%) 29.9% 21.5% 10.0% 20.3% 19.4% 7.4%

Gross profit margin (%) 75.4% 78.6% 65.9% 58.6% 64.5% 65.1%

EBIT recurring 304                    398                    434                    359                  292                  346                  

EBIT margin (%) 35.0% 37.7% 37.4% 25.7% 17.5% 19.3%

Profit after tax 270                    377                    376                    181                  66                     109                  

BRS EPS As Adjusted (LKR) 5.57                   7.86                   7.83                   4.74                 3.92                 4.32                 

BRS EPS growth (%) 33.9% 43.0% -0.3% -39.4% -17.3% 10.0%

NAV per share (LKR) 46.68                51.47                54.50                66.60              67.57              68.95              

DPS (LKR) 4.00                   4.00                   4.50                   1.00                 3.00                 3.00                 

Dividend yield (%) 5.2% 5.0% 6.4% 1.3% 3.8% 3.8%

P/E (x) 14.0 x 10.2 x 9.0 x 16.7 x 20.1 x 18.3 x

P/BV (x) 1.6 x 1.6 x 1.3 x 1.2 x 1.2 x 1.1 x

ROE % 13.7% 15.3% 17.7% 8.2% 5.7% 6.3%
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Dolphin Hotels PLC (STAF)   

Dolphin Hotel PLC is a four star family oriented beach resort situated in Waikkala. STAF falls under the purview of 

Serendib Hotels PLC a subsidiary of conglomerate Hemas Holdings PLC. The property generally records stable occu-

pancies of over 80% and an ARR of ~USD 120. The Western European region remains STAF’s largest source market. 

The hotel is also actively promoting banquet and MICE facilities to both local and overseas guests. The property’s 

room inventory stands at 154 inclusive of 104 rooms and 50 villas. The refurbishment of 100 rooms was completed 

in FY 2014 at a cost of LKR 488mn. 

 

With stable occupancies and ARRs we expect STAF to record a two year forward revenue CAGR of 11.82%. STAF 

recorded revenue of LKR 871mn (+43.5% YoY) for FY 2015 and an EBIT margin of 27.3%. EPS for FY 2015 recorded 

an increase of 40.8% to LKR 4.93. STAF recorded an ROE of 12.6% for the period. The PER based on an EPS of LKR 

4.93 stands at 11x and PBV based on a NAV of LKR 42.80 stands at 1.3x.  
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Serendib Hotels PLC 20,507,578 64.85%

Hemtours (Pvt) Ltd 1,691,747 5.35%

Freudenberg Shipping Agencies Ltd 862,271 2.73%

Mr. R.C.J Goonawardene 526,321 1.66%

Mr. J.R De Silva 510,034 1.61%

Market cap (LKR mn) 1,202.0

Market cap (USD mn) 8.9

Outstanding equity shares (mn) 31.60

Public Holding (%) -Mar'15 26.9%

52-week High/Low (LKR) 64.00/42.00

YTD ASPI return (%) -4.2%

YTD Stock return (%) -1.1%

All figures in LKR'mn 2012 2013 2014 2015

Revenue 644                               765                               607                               871                               

Revenue growth (%) 51.0% 18.9% -20.7% 43.5%

Gross profit margin (%) 74.1% 76.2% 76.4% 75.7%

EBIT recurring 152                               208                               107                               238                               

EBIT margin (%) 23.6% 27.2% 17.7% 27.3%

Profit after tax 89                                  199                               111                               156                               

BRS EPS As Adjusted (LKR) 2.80                             6.28                             3.50                             4.93                             

BRS EPS growth (%) 328.4% 124.4% -44.3% 40.8%

NAV per share (LKR) 27.69                          32.47                          35.75                          42.80                          

DPS (LKR) 1.50                             1.50                             -                                -                                

Dividend yield (%) 5.0% 4.5% 0.0% 0.0%

P/E (x) 10.7 x 5.3 x 12.1 x 11.5 x

P/BV (x) 1.1 x 1.0 x 1.2 x 1.3 x

ROE % 10.1% 22.6% 10.1% 12.6%
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Lighthouse Hotels PLC (LHL) 

Lighthouse Hotel PLC located in Galle Sri Lanka is part of the Jetwing Group; a family owned hospitality group. The 

five star hotel consisting of a room inventory of 85 rooms, mainly targets the up market leisure and business trav-

elers. LHL also owns Jetwing Kurulubedda a boutique hotel with two private dwellings. The Western European 

market is one of the major source markets for LHL with 60%-70% of their income being derived by the region dur-

ing the winter season. 

The company recorded a revenue of LKR 732mn (+7.4% YoY) for FY 2015. The growth in room revenue resulted in 

by the increase in occupancies by 9% contributed to the revenue growth. Further, in FY 2015 LHL added 22 rooms 

to its room portfolio. Company recorded an EBIT margin of 20.3% and an ROE of 5.3% in FY 2015. Based on an EPS 

of LKR 2.81 the company trades at a PER of 23x and a PBV of 1.2x based on a NAV of LKR 53.63.  
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Jetwing Hotels Management Services (Pvt) Ltd 17,958,597 39.04%

Mercanti le Investments and Finance PLC 7,736,677 16.82%

Employees’ Provident Fund 5,084,800 11.05%

Bank of Ceylon - A/C Nos. 1 & 2 4,600,000 10.00%

National Savings Bank 1,900,000 4.13%

Market cap (LKR mn) 2,760.0

Market cap (USD mn) 20.3

Outstanding equity shares (mn) 46.0                                                    

Public Holding (%) -Mar'15 23.7%

52-week High/Low (LKR) 67.00/51.60

YTD ASPI return (%) -4.2%

YTD Stock return (%) 5.8%

All figures in LKR'mn 2012 2013 2014 2015

Revenue  534                               615                               681                               732                               

Revenue growth (%) 26.7% 15.2% 10.8% 7.4%

Gross profit margin (%) 77.2% 77.5% 78.3% 79.9%

EBIT 122                               123                               132                               149                               

EBIT margin (%) 22.9% 20.0% 19.4% 20.3%

Profit to equity holders 109                               117                               125                               129                               

 EPS (LKR) 2.38                             2.54                             2.72                             2.81                             

BRS EPS growth (%) 80.5% 6.6% 7.3% 3.3%

NAV per share (LKR) 52.01                          52.25                          52.84                          53.63                          

DPS (LKR) 2.00                             2.00                             2.00                             -

Dividend yield (%) 4.0% 4.2% 4.5% -

P/E (x) 21.0 x 18.7 x 16.3 x 21.3 x

P/BV (x) 1.0 x 0.9 x 0.8 x 1.1 x

ROE (%) 4.6% 4.9% 5.2% 5.3%
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Pegasus Hotel of Ceylon PLC (PEG) 

PEG which is a subsidiary of Carson Cumberbatch PLC (CARS) is the owner and operator of the four star Pegasus 

Reef Hotel, Wattala. PEG’s ~100% owned subsidiary Giritale Hotel was brought under the group’s purview in 2011. 

The group has a total room inventory of 182 (Pegasus Reef-140 rooms, Giritale Hotel- 42 rooms). The hotel re-

corded an average occupancy level of 47% for FY 2015. 

 

The company  recorded a revenue of LKR 510mn (+12.8% YoY) for FY 2015 with a GP margin of 45.0%. The EBIT for 

FY 2015 was recorded at LKR 92mn with an EBIT margin of 18.1%. PEG recorded an EPS growth of 44.0% to LKR 

3.15 for FY 2015. PEG recorded DY of 1.2% and a ROE of 6.5% for FY 2015. The historical PER was recorded at 13.0x 

and PBV 0.8x. 
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Carson Cumberbatch PLC 28,290,958 93.09%

Dee Investments (Pvt) Ltd 180,903 0.60%

Mrs. N.H. Abdul Husein 125,500 0.41%

Mr. M.C.C.K. Rodrigo 100,010 0.33%

Mr. D.F.G. Dalpethado 64,855 0.21%

Market cap (LKR mn) 1,395.0

Market cap (USD mn) 10.3

Outstanding equity shares (mn) 30.4                                                    

Public Holding (%) -Mar'15 6.9%

52-week High/Low (LKR) 49.00/35.90

YTD ASPI return (%) -4.2%

YTD Stock return (%) -11.8%

All figures in LKR'mn 2012 2013 2014 2015

 Revenue  426                               493                               452                               510                               

Revenue growth (%) 47.3% 15.8% -8.3% 12.8%

Gross profit margin (%) 53.6% 52.1% 42.9% 45.0%

EBIT 130                               150                               68                                  92                                  

EBIT margin (%) 30.6% 30.4% 15.0% 18.1%

Profit to equity holders 120                               140                               67                                  96                                  

 EPS (LKR) 4.36                             4.63                             2.19                             3.15                             

BRS EPS growth (%) 145.3% 6.2% -52.7% 44.0%

NAV per share (LKR) 40.19                          44.29                          45.83                          48.45                          

DPS (LKR) 0.50                             0.50                             0.50                             0.50                             

Dividend yield (%) 1.3% 1.4% 1.4% 1.2%

P/E (x) 8.7 x 8.0 x 16.9 x 13.0 x

P/BV (x) 0.9 x 0.8 x 0.8 x 0.8 x

ROE (%) 10.9% 10.5% 4.8% 6.5%
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Enterprise Value Per Room Comparison 

Source: Company financials and BRS Equity Research 

KHL AHUN CONN AHPL SERV STAF TAJ

Market capitalisation 24,026,421 26,230,620 3,767,565 29,223,170 3,968,800 1,865,667 4,091,379

Minorities 118,187 4,638,017 395,837 3,388,477 -                              -                              -                              

Debt 4,313,827 7,750,370 1,839,253 116,728 2,203,961 319,529 2,503,425

Short term 1,413,169 2386745 773,729 116,728 501,351 128,470 423,706                     

Long term 2,900,658 5,363,625 1,065,524 -                              1,702,610 191,059 2,079,719                  

Cash and equivalents 816,904 1,613,744 61,669 499,964 67,881 103,019 116831

Short term investments 2,076,400 5,689,970 9,884 2,475,667 328,669 -                              -                              

Associate 59,296 3,098,474 -                              -                              -                              -                              

Enterprise value 25,505,835               28,216,819               5,931,102                  29,752,744               5,776,211                  2,082,177                  6,477,973                  

Total number of rooms owned 1340 1355 372 847 229 154 300

EV per room (LKR'000) 19,034                       20,824                       15,944                       35,127                       25,224                       13,521                       21,593                       
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Sector Snapshot 

Source: Company  financials and BRS Equity Research 

Company CODE CMP (LKR) TTM EPS (LKR) NAV (LKR) DPS (LKR) PER (X) PBV (X) DY (%) Payout (%)

Aitken Spence Hotel Holdings Ltd AHUN 78.00                   6.60                      50.75                1.50                  11.82              1.54                1.9% 22.7%

Amaya Leisure PLC CONN 75.00                   4.74                      66.04                5.00                  15.82              1.14                6.7% 105.5%

Asian Hotels & Properties Ltd AHPL 65.00                   3.97                      54.00                4.00                  16.37              1.20                6.2% 100.8%

Browns Beach Hotels Ltd BBH 35.00                   (0.12)                    27.40                0.25                  nm 1.28                0.7% -208.3%

Ceylon Hotels Corporation CHOT 25.50                   0.54                      35.53                -                    47.22              0.72                0.0% 0.0%

Dolphin Hotels PLC STAF 55.40                   4.93                      42.80                1.00                  11.24              1.29                1.8% 20.3%

Eden Hotel Lanka Ltd EDEN 21.10                   (5.15)                    43.94                0.32                  nm 0.48                1.5% -6.2%

Galadari Hotels (Lanka) Ltd GHLL 12.50                   0.42                      18.03                -                    29.76              0.69                0.0% 0.0%

Hotel Sigiriya Ltd HSIG 89.00                   10.46                   55.54                -                    8.51                1.60                0.0% 0.0%

Hunas Falls Hotels Ltd HUNA 53.10                   0.56                      60.03                -                    94.82              0.88                0.0% 0.0%

John Keells Hotels Ltd KHL 16.80                   1.27                      13.96                0.25                  13.23              1.20                1.5% 19.7%

Kandy Hotels Company Ltd KHC 8.00                      0.24                      10.62                0.02                  33.33              0.75                0.3% 8.3%

Kingsbury Hotel PLC SERV 16.20                   1.20                      8.11                   -                    13.50              2.00                0.0% 0.0%

Mahaweli Reach Hotels Ltd MRH 23.50                   1.02                      21.27                -                    23.04              1.10                0.0% 0.0%

Nuwara Eliya Hotels Company Ltd NEH 1,528.60              135.29                 1,448.00           -                    11.30              1.06                0.0% 0.0%

Pegasus Hotels of Ceylon Ltd PEG 38.80                   3.15                      48.45                0.50                  12.32              0.80                1.3% 15.9%

Renuka City Hotels Ltd RENU 360.00                 58.41                   634.00              4.00                  6.16                0.57                1.1% 6.8%

Royal Palm Beach Hotels Ltd RPBH 38.00                   0.45                      34.72                0.50                  84.44              1.09                1.3% 111.1%

Serendib Hotels Ltd SHOT 35.40                   1.81                      20.07                -                    19.56              1.76                0.0% 0.0%

Sigiriya Village Hotels Ltd SIGV 63.30                   (1.30)                    67.01                2.00                  nm 0.94                3.2% -153.8%

Tal Lanka Hotels Ltd TAJ 29.50                   (1.29)                    11.44                -                    nm 2.58                0.0% 0.0%

Tangerine Beach Hotels Ltd TANG 79.00                   2.34                      130.57              0.50                  33.76              0.61                0.6% 21.4%

The Fortress Resorts Ltd RHTL 17.50                   1.71                      12.66                -                    10.23              1.38                0.0% 0.0%

The Lighthouse Hotel Ltd LHL 64.00                   2.81                      53.63                2.00                  22.78              1.19                3.1% 71.2%

Trans Asia Hotels Ltd TRAN 94.00                   2.92                      29.94                3.50                  32.19              3.14                3.7% 119.9%
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Major Tourist Attractions 

Source: SLTDA 

 

 

 

Arugam Bay: Located in the South East coast of  the 

country, Arugam Bay is  a popular surfing hot spot  and 

tourist destination. In addition to the beach and surf-

ing , lagoon tours, bird watching, Kumana National Park 

are amongst the area’s other attractions.  

Negombo: Located in the West coast of the island is 

~37km from Colombo, Negombo is a major tourist desti-

nation with quick access to and from the main Airport. 

Home to one of the best beaches in the west coast; 

stretching from the north of the town and along the ho-

tel strip, attracting tourists on their way to or from the 

airport. The city also offers a  myriad of hotels, guest 

houses and restaurants serving the interests ranging 

from the budget to the high end traveller. 

Kalpitiya: Kalpitiya is a peninsula set in between the 

deep lagoon of Puttalam to the east and the Indian 

Ocean. The Kalpitiya peninsula is 48 km long and 6-8 km 

wide. Kalpitiya presents the opportunity to view Dol-

phins, Sperm Whales and the Bar Reef, the largest coral 

reef (307km) in Sri Lanka, which can be reached by an 

hour’s boat trip to Kalpitiya.  
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Major Tourist Attractions- cont... 

 

 

 

Nuwara Eliya: the city located in the hill 

country of the Central Province  is popular for 

its smoothing climate. The train ride to Nuwara 

Eliya offers one of the most scenic and memo-

rable experiences to the traveller. The city 

which is at an elevation of 1,890m above sea 

level is the highest city in Sri Lanka. 

 

Galle: Is located 119km from Colombo. 

The city is the best example of a fortified 

city built by the Portuguese in the South 

and South East Asia. Known for attrac-

tions like the Galle Fort, Lighthouse and 

maritime museum.  

Hikkaduwa: Located in the South-

ern Province about 17km north-west 

of Galle and 96km South of Colombo. 

The beach in Hikkaduwa is known as 

the second best surfing spot. Hik-

kaduwa’s Beach and night life makes 

it a popular tourist  destination.  

Kandy: The home of the Sacred Tooth Relic 

Kandy is both a religious and scenic city in Sri 

Lanka. It is the second largest city in the coun-

try after Colombo. The city lies in the midst of 

hills in the Kandy plateau, which crosses an 

area of tropical plantations, mainly tea. Kandy 

is renowned for the Esala Perahera (an annual 

procession) , which is held for over 10 days.    

Bentota: Bentota is situated along the 

south western coast of the country 

~65km south of Colombo. The variety of 

water sports serve as a main tourist at-

traction. A popular water sport that visi-

tors choose to engage in when in Ben-

tota is jet skiing, and there are tube rides 

and banana rides for all ages.  

Pasikudah: Pasikudah is a coastal resort 

town located about 35km northwest of Bat-

ticaloa. It is known to have one of the long-

est stretches of shallow coastlines in the 

world.   



 55 

 
BRS Equity Research 

Important Disclosures 

This report was prepared by Strategic Research Limited for clients of Bartleet Religare Securities. 

  

Special Disclosures  

“Special Disclosures” for certain additional disclosure statements (if applicable). 

  

Intended Recipients 

This report is intended only for the use of the individual or entity named above and may contain information that is confidential and privileged. It is intended only for the perusal of the individual or entity to whom it is addressed and others who are authorized to 

receive it. If you are not the intended recipient of this report, you are hereby on notice that any disclosure, dissemination, distribution, copying or taking action relying on the contents of this information is strictly prohibited and illegal. 

BRS, is not liable for the accurate and complete transmission of the information contained herein nor any delay in its receipt. If you have received this email in error, please notify us immediately by return email and please destroy the original message 

 

This report is not intended for citizens (Individual or Corporate) based in the United States of America 

 

Analyst Certification 

Each of the analysts identified in this report certifies, with respect to the companies or securities that the individual analyses, that the views expressed in this report reflect his or her personal views about all of the subject companies and all of the securities and No 

part of his or her compensation was, is or will be directly or indirectly dependent on the specific recommendations or views expressed in this report.  The lead analyst has not traded in the company under coverage  in the last 21 days nor will trade in the next 21 

trading days. If the lead analyst holds shares of the coverage; that will be listed here. 

  

Stock Ratings     

Recommendation 

 

Expected absolute returns (%) over 12 months 

Buy  

 

More than 10% 

Hold  

 

Between 10% and 0 

Sell  

 

Less than 0% 

  

Expected absolute returns are based on the share price at market close unless otherwise stated. Stock recommendations are based on absolute upside (downside) and have a 12-month horizon. Our target price represents the fair value of the stock based upon the 

analyst’s discretion. We note that future price fluctuations could lead to a temporary mismatch between upside/downside for a stock and our recommendation. 

  

General Disclaimers  

· This report is strictly confidential and is being furnished to you solely for your information purposes. 

· The information, tools and material presented in this report are not to be used or considered as an offer or solicitation of an offer to sell or to purchase or subscribe for securities.   

· SRL has not taken any measures to guarantee in any way that the securities referred to herein are suitable investments for any particular investor. SRL will not under any circumstance, consider recipients as its customers by virtue of them receiving the report.  The 

investments or services contained or referred to in this report may not be suitable for you and it is highly recommended that you consult an independent investment advisor if you are in any doubt about such investments or related services. 

· Further, nothing in this report constitutes investment, legal, accounting or tax advice or a representation that any investment or strategy is suitable or appropriate to your individual circumstances, investment needs  or otherwise construes a personal recommenda-

tion to you.   

· Information and opinions presented herein were obtained or derived from sources that SRL believes to be relied upon, but SRL makes no representations or warranty, express or implied, as to their accuracy or completeness or correctness. 

· SRL accepts no liability whatsoever for any loss arising from the use of the material presented in this report. 

· This report is not to be relied upon as a substitute for the exercise of independent judgment. SRL may have issued, and may in the future issue, a trading call regarding this security. Trading calls are short term trading opportunities based on market events and 

catalysts, while stock ratings reflect investment recommendations based on expected absolute return over a 12-month period as defined in the disclosure section. Because trading calls and stock ratings reflect different assumptions and analytical methods, trading 

calls may differ directionally from the stock rating. 

· Past performance should not be taken as any indication or guarantee of future performance, and no representation or warranty, express or implied, is made regarding future performance. 

· Information, opinions and estimates contained in this report reflect a judgment of its original date of publication by SRL and are subject to change without notice.  The price, value of and income from any of the securities or financial instruments mentioned in this 

report can fall as well as rise. The value of securities and financial instruments is subject to exchange rate fluctuation that may have a positive or adverse effect on the price or income of such securities. 

· SRL may or may not seek to do business with companies covered in our research report.  As a result, investors should be aware that the firm may have a conflict of interest that could affect the objectivity of research produced by SRL.  Investors should consider our 

research as only a single factor in making their investment decision. 

  

Disclaimer 



 56 

 
BRS Equity Research 

 

Contact  Personnel  

Mr. R Muralidaran : Managing Director 

Voice: 94 11 5220201 

E Mail : murali@bartleetreligare.com        

Mr. Angelo Ranasinghe : Director 

Voice: 94 11 5220214 

E Mail : angelo@bartleetreligare.com 

Mr. Nikita Tissera : Head of Research 

Voice: 94 11 5260204 

E Mail : nikita@bartleetreligare.com 
 

Ms. Sonali Weragoda : Research Analyst  

Voice: 94 11 5260211 

E Mail : sonali@bartleetreligare.com 

 



 57 

 
BRS Equity Research 

 

Bartleet Religare Securities (Pvt) Ltd 
www.bartleetreligare.com 

BRS Equity Research - research@bartleetreligare.com  


